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Weôre all aware of the wonderful contributions that not-for-profit organsiations 
make to our society. But thereôs another side to fundraising, a less public side 
that is equally important to these organisations. Itôs about building 
relationships. Itôs about regular, personal communication, and satisfying each 
of your donorsô basic desires to see their dollars make a difference. Itôs about 
meeting the needs of your donors, whether theyôre a pensioner or a major 
corporate contributor. 
 
Building and maintaining these relationships is not easy. You are under 
pressure to meet increasing targets while, at the same time, to cut costs. 
Competition is growing, and technology and the sheer weight of numbers is 
making any personal interaction rare. 
 
DMSôs goal is to develop tools that aid you in this personal donor interaction 
without sacrificing your efficiency elsewhere. Tools, for instance, that make 
running a campaign easier, faster, and more efficient. Tools that help you 
deliver a personal message to each and every one of your contributors. Tools 
that cover all operational aspects of your organisation, and let you get back to 
learning, planning, and communicating. 
 
It is through communication and understanding that relationships are built. At 
DMS, this philosophy is actively practiced and can be seen in the relationships 
we build with our own customers. This in turn influences every aspect of the 
design of our products. Our goal is to make fundraiserôs lives easier, thus 
allowing them to focus on their ultimate objectives: finding new contributors, 
building relationships, and retaining contributors for life. 
 
Mike French 
CEO 
Direct Marketing Software  
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